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⚫ Access to financial information and education in the workplace

⚫ Investment behavior

⚫ Public pensions and self-help retirement provisions

⚫ Wellbeing

Content

2022 Fidelity 10,000 Business Person Survey

In the 2022 Fidelity 10,000 Business Person Survey, Fidelity sought to analyze the people’s investment behaviors in the context of the

pandemic, overall trends in access to financial information in varying channels, and a growing prevalence of workplace financial education. The

study also includes an overlay of the importance of wellbeing, which many financial and educational institutions are focusing on presently.

In recent years, the investment environment has been changing. There is an evolution of readily available information through the media and

this has led to a steady increase in the number of investors in Japan. On the other hand, looking at Japan holistically, there are still many

challenges. The evolution whereas emphasis on financial strategy goes from “savings” to “investment” is only halfway there. Further challenges

include inadequacies within NISA and other financial schemes and a lack of sufficient financial education. All of this has revealed once again

that a retirement savings gap will emerge for many citizens and the amount of funds available is simply not enough.

We hope that this survey and analysis brings several of these issues to light and provides fuel for discussion on how they might be resolved.
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54% of business persons are investing, which is up 13.5 percentage points from the previous survey

▪ About 40% of those who increased their investments said they did so because the pandemic gave them more time and they were able to learn more about investing. 

▪ People were divided between those who increased their investments and those who decreased their investments due to "market fluctuations" and "declining income."

Social media finally tops the list as a method of where participants received information

▪ There was a huge increase in the amount of people who use social media, blogs and YouTube as a way to gather financial information. However, people with large 

financial assets, still rely on traditional media such as newspapers, magazines, and financial institutions.

Implementation rate of financial education in the workplace remains at approximately 30%

▪ Most programs provided are around “retirement assets building" and "investment." To improve financial literacy, it is necessary to promote comprehensive financial 

wellbeing education.

Approximately 20% of people in their 50’s and 60’s have no retirement savings

▪ About half of those in their 20’s and slightly more than 30% of those in their 30's and 40’s also said they have no retirement savings.

Approximately 50% of people said they do not use NISA even if aware that such a system is there to help them

▪ Many non-users feel there is a need for simplification of the system itself and its procedures. It is expected that the system will be revised in the near future.

Executive Summary



Access to financial information and education in the workplace
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Accessing information via social media, blogs and YouTube has become the norm, especially among the young people.

However, older individuals and those with higher incomes continue to rely on magazines, newspapers, financial institutions and financial planners for information.

Additionally, there are a significant number of people who do not seek out information on financial matters.

Access to financial information
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Social media and YouTube have become a primary source of information for all segments of the population, but as an individual’s savings grow, more people turn to 

traditional sources such as financial institutions, newspapers, and magazines.

Financial education in the workplace may be more of an introduction and overview to this type of education rather than a constant source of information

Sources of Financial Information by Savings Level

Social Media/YouTube

TV information 
programs, 

commercials

Magazines

Newspapers

financial institution

0%

5%

10%

15%

20%

25%

30%

35%

40%

Less than 1 million yen Less than 1 million ~ 5 million
yen

Less than 5 million ~ 10
million yen

Less than 10 million ~ 20
million yen

Less than 20 million ~ 30
million yen

Less than 30 million ~ 50
million yen

50 million yen or more

SNS/YouTube TV information programs, commercials Family Colleagues and acquaintances at work Money education and training in the workplace Financial Planner Magazine Newspapers financial institution



Fidelity 10,000 Business Person Survey7

Social media, blogs and YouTube are gaining popularity rapidly

Note: Since 2022, the researchers have requested a maximum of 3 responses (previously, only 1 response requested), so technically continuity has been disrupted in the chart below.

Historical Trends in Sources of Financial Information
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Has Financial Knowledge Changed during the Pandemic?

A little over 20% of the population responded "I didn't know much about it, but I became familiar with it during this period." This was especially common among young people.

On the other hand, just over 50% said they were still not familiar with financial matters (More women than men). While financial knowledge and income were correlated, 

financial knowledge and age had an inverse relationship. 
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A majority of respondents said that financial education, touted as being a key part of the national strategy of Japan, is not currently being provided.

Workplace Financial Education: Is it currently provided?
(Holding training sessions, providing information, participating in external seminars, etc.)

Not Provided
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MORE THAN 10,000

Workplace Money Education Implementation Rate 

by Employee Size
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Workplace Financial Education: Area of Programs Provided

17%

15%

7%

9%

5%

13%

10%

4%

8%

5%

0% 10% 20% 30%

How to form retirement funds

Investment Basics (long-term,
diversified, and funded investments)

How to manage and repay loans

How to prepare for the worst (such as
using insurance)

routine household management

Gender

Male n = 7,043 Female n = 3,862

11%

9%

5%

6%

5%

17%

15%

7%

9%

5%

25%

21%

9%

14%

8%

0% 10% 20% 30%

Income

Less than 5 million yen n = 3,524

5 million yen to less than 10 million yen n = 4,779

10 million yen or more n = 1,582
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“How to build retirement funds“ and ”the foundations of investing“ are the most useful areas as well as area for improvement 

Workplace Financial Education: Useful Areas and Areas for Improvement 
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65%
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Household account book apps are used more by women and smartphone investments apps by men.  The younger the age, the higher the usage rate.

Household Account Book and Smartphone Investments Apps

33%

26%

18%

10%
8%

34%
36%

30%

22%
19%

20s 30s 40s 50s 60s

Household account book app Smartphone investment

37%

29%

18%

12%
8%

22% 22%

17%
12%

9%

20s 30s 40s 50s 60s

Household account book app Smartphone investment

FemaleMale

10% use both household accounting apps and smartphone investments. There are many users who use only one of the two. It is observed that the purpose of

household management (savings needs) and the purpose of investing (asset building needs) are not well-joined at the moment.

Household account book app
Only use

1,122
(10%)

Smartphone investment
Only use

1,604
(15%)

Neither has been used

7,071 (65%)

Use both

1,108
(10%)



Investment Behaviors
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Changing Investment Behaviors through the Pandemic

54% of those surveyed people are now investing. This includes those who started or increased their investments during the time of the pandemic.

On the other hand, 46% of the surveyed people do not invest, including those who had stopped investing due to the pandemic.
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Changing Investment Behavior during the Pandemic
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The Investor Ratio has increased significantly since the onset of the pandemic in 2020

Change in the Investor Ratio
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31%
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30%
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Even for the same reasons of "market fluctuations" and "declining income,” people were divided into those who invest more and those who invest less.

Note the number of people who increased their investments because they had time to learn about investing during the pandemic.

Why do you invest more vs. why do you invest less?

Reasons why people reduced their investment (997 people)

Male Female Less than 5 million yen 500 -10 million yen More than 1,000 million yen younger generation middle class the elderly

37% 38% 38% 40% 32% 39% 37% 35%

相場変動が激しく投資

が怖くなった
43%

その他
3%

収入減等により投資す

る余裕がなくなった
55%

相場変動が激しく投資

の好機と考えた
26%

収入減等で投資の

重要性に気付いた
28%

時間ができたことで

投資の知識が増え

た
38%

所得増加
6%

その他
2%

Young people and those with an annual income of 500 -10 million yen tended to select this option

Reasons why people increased their investment (2,137 people)
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Market fluctuation 

makes me nervous

Reduced income 
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investment is important 

I cannot afford to make investment 

due to reduced income

Others
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Pandemic gave 

me time to study 

and I gain 

knowledge of 

investment 

Increased income
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Building retirement funds continuously ranked first. “Savings alone can't beat inflation" as an answer also rose this year.

"Maintaining social contact through investment," "Funding to start a business," appeard although they are quite small.

Historical Trends regarding "What is the purpose of investing?"
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Want to 

enjoy a thrill

40% 14% 9% 7% 6% 4% 3% 2% 1% 1% 1%



Fidelity 10,000 Business Person Survey19

What are you investing in now? (multiple answers allowed)
Japanese equity is the most popular. Foreign stock investment trusts are more popular than Japanese stock investment trusts.

Cryptocurrencies are as popular as foreign currency deposits, and a certain number of robo users were also observed.
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ESG Awareness and Selection Criteria for Investing

The understanding of ESG is reasonably advanced in Japan. However, only 15% of all respondents use ESG as a criteria for investing.

Higher income earners are more familiar with this. Men are more conscious regarding ESG compared to women.
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The larger the employee size, the higher the ESG awareness. There is also variation by industry. Men in their 30s have a higher level of awareness.

ESG Awareness Ranking
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Reasons for Not Investing

"Because I don't want my funds to go down" was the most popular answer at 42%

“I don‘t know what to do” (38%), “I have to study a lot” (34%), and “the procedure is troublesome” (20%) were also common responses. If services that reduce the 

hassle and procedural burden of selecting investments are packaged and provided, more people could be willing to give investing a try.
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In both NISA and Tsumitate NISA (T-NISA), non-participants requested simplification of the system as well as procedures, which would be key to further uptake.   

There are also requests such as “build in inheretence systems," "make it possible to switch the timing of deposits during times of market decline," and "introduce AI 

investment."

For those familiar with NISA/Tsumitate NISA, comparisons of users vs. non-users and desire for 
improvement
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Double participation in NISA and T-NISA

Eliminate product limitation

Increase the contribution limit

Make it permanent system

Allow for switching in products

Allow employers to contribute

Simplify the system 

Simplify procedures

Double participation in NISA and T-NISA

Eliminate product limitation



Public Pensions and Self-Help Retirement Provisions
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What are your concerns for retirement?

58%

58%

33%

13%

24%

21%

16%

62%

66%

43%

17%

27%

29%

11%

0% 20% 40% 60% 80%

one's own health

living expenses in old age

Care and care for family
members

Social life, including
relationships with friends

To live

an unexpected event

Not particularly.

Gender

Male n = 7,043 Female n = 3,862

57%

63%

31%

15%

24%

23%

16%

61%

64%

40%

14%

26%

24%

12%

65%

54%

44%

17%

28%

27%

11%

0% 20% 40% 60% 80%

Income

Less than 5 million yen n = 3,524

5 million yen to less than 10 million yen n = 4,779

10 million yen or more n = 1,582

52%

56%

35%

17%

26%

21%

20%

63%

65%

39%

14%

25%

24%

12%

67%

63%

37%

12%

25%

27%

8%

0% 20% 40% 60% 80%

Age

Younger age group (20 ~ 39 years) n = 4,305

Mid-market (age 40 ~ 54) n = 4,525

Elderly (55 ~ 64 years) n = 2,075

The cost of living and health concerns in retirement were the highest responses, followed by family care needs.

What is worth living?
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When do you want to retire?

About 20% want to retire as soon as possible, but about 20% will remain active for life. 

Those who want to invest tend to say they want to retire early, while those who do not invest tend to say they will work as long as they can

16%

22%

14%

14%

32%

32%

16%

15%

22%

18%

noninvestor class

investor class

20% 19% 21% 22%
17% 16% 20% 21% 17%

15% 17% 13%
15%

16% 16% 11%
16% 24%

32% 33%
29%

28% 35% 35%
26%

32%

42%

14% 12%
17% 14%

14% 15%

17%

14%

8%
19% 18% 21% 21% 18% 18%

26%
18%

8%

Overall
n=10,905

Male
n=7,043

Female
n=3,862

5 million yen
Less than
n=3,524

From 5 million yen
Less than 10 million

yen
n=4,779

10 million yen
More than
n=1,582

younger generation
(Age 20 ~ 39)

n=4,305

middle class
(Age 40 ~ 54)

n=4,525

the elderly
(Age 55 ~ 64)

n=2,075

I want to retire as soon
as possible

I'd like to work until I'm
about 60.

I'd like to work until I'm
about 65.

I'd like to work until I'm
about 70.

I want to keep working
as long as my body
moves.

Investors

Non-investors
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What are your retirement fund sources (select up to five)

76%

36%

29%

26%

42%

18%

33%

77%

27%

30%

15%

42%

23%

35%

0% 20% 40% 60% 80%

public pension

corporate pension

NISA, DC and other tax incentives

securities investment

deposits and savings

personal annuity insurance of
insurance companies

income earned by working

Gender

Male n = 7,043 Female n = 3,862

75%

23%

26%

16%

35%

15%

34%

77%

37%

31%

25%

45%

21%

35%

79%

47%

38%

33%

55%

26%

31%

0% 20% 40% 60% 80%

Income

Less than 5 million yen n = 3,524
5 million yen to less than 10 million yen n = 4,779
10 million yen or more n = 1,582

68%

31%

37%

24%

40%

16%

31%

78%

33%

27%

22%

43%

21%

35%

89%

35%

18%

19%

44%

24%

38%

0% 20% 40% 60% 80%

Age

Younger age group (20 ~ 39 years) n = 4,305
Mid-market (age 40 ~ 54) n = 4,525
Elderly (55 ~ 64 years) n = 2,075

Public pensions top the list, but the younger the respondant, the lower the ratio; juxtapose this with the higher ratio of younger individuals utilizing individual tax breaks 

schemes such as NISA and iDeCo.

Deposits and savings outnumber securities investments. Also 1/3 of respondants feel they will earn income by working.
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How well do you understand public pensions?

13% 11%
16% 16%

10% 7%

18%
11%

6%

44%
41%

48% 47%

44%

34%

44%

46%

38%

38%
41%

32% 34%

41%

48%

32% 38%

51%

5% 6% 4% 4% 6%
11%

6% 5% 5%

Overall
n=10,905

Male
n=7,043

Female
n=3,862

5 million yen
Less than
n=3,524

From 5 million yen
Less than 10 million

yen
n=4,779

10 million yen
More than
n=1,582

younger generation
(Age 20 ~ 39)

n=4,305

middle class
(Age 40 ~ 54)

n=4,525

the elderly
(Age 55 ~ 64)

n=2,075

I think I understand
very well.

I think I understand
most of it.

I don't think I
understand very well

I don't think I
understand it at all.

About half understand, but women feel that they are less knowledgeable than men feel they are.

The higher the annual income and the higher the age, the higher the level of understanding.
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What do you think about the level benefit through public pensions?

4%
3%

4% 4%
3% 3%

5%
3% 2%

34%
30%

42% 39%

31% 30%
31%

38%
33%

41%
42%

37%
38%

44%

38%
38%

42%

43%

19% 21%
15% 16% 20%

25% 22%

15%
21%

3% 3% 2% 3% 2%

5% 5%

2% 2%

Overall
n=5,844

Male
n=4,021

Female
n=1,823

5 million yen
Less than
n=1,685

From 5 million yen
Less than 10
million yen
n=2,695

10 million yen
More than
n=1,045

younger
generation

(Age 20 ~ 39)
n=1,863

middle class
(Age 40 ~ 54)

n=2,380

the elderly
(Age 55 ~ 64)

n=1,601

I think the public pension
alone is enough to make a
living.

I think we can barely
survive on public pensions
alone.

I think the public pension
alone is at a level that
makes life pretty difficult.

I don't think we can live on
public pensions alone.

I'm not sure.

About 20% of respondents said they could live on public pensions alone. This proportion tended to increase with higher incomes.
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4% 4% 4% 4% 3% 5% 5% 4% 3%

12% 12% 11% 11% 12%
13% 9% 14%

12%

12% 12%
12% 11% 12%

12%

10%

13%
14%

49% 49%
48% 46%

51%
51%

45%

50% 56%

17% 15% 19% 20%
15% 13%

23%
15%

7%

Overall
n=10,905

Male
n=7,043

Female
n=3,862

5 million yen
Less than
n=3,524

From 5 million yen
Less than 10 million

yen
n=4,779

10 million yen
More than
n=1,582

younger generation
(Age 20 ~ 39)

n=4,305

middle class
(Age 40 ~ 54)

n=4,525

the elderly
(Age 55 ~ 64)

n=2,075

60 years old

61 years old

62 years old

63 years old

64 years old

65 years old

66 ~ 69 years
old

70 years old

71 ~ 74 years
old

75 years old

The age when people would like to start receiving a public pension

Many people seem to think roughly around the age of 65 would be appropriate to start receiving payments.

Given the increase in the upper age limit to begin receiving public pension payments law change, more than 10% of respondents say they will select older than 70 

years of age to start receiving their pension.

Average 65.4 years old 65.5 years old 65.2 years old 65.2 years old 65.4 years old 65.8 years old 64.9 years old 65.7 years old 65.9 years old
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Younger people tended to respond that they have no retirement funds, but even in the category of those in their fifties and sixties, there were a fair number of people 

who also said that they have not saved anything for retirement.

Current savings for retirement funds by age

49%

37%
31%

26%

17%

21%

16%

15%

12%

11%

19%

22%

20%

18%

17%

6%

12%

13%

14%

14%

3%

8%

10%

13%

14%

3%

6%

7%

11%

2%
5%

9%

4% 6%
9%

20s 30s 40s 50s 60s

50 million yen or more

30 million yen to less than 50
million yen

20 million yen to less than 30
million yen

10 million yen to less than 20
million yen

5 million yen to less than 10
million yen

1 million yen to less than 5
million yen

Less than 1 million yen

0 yen (not prepared at all)



Wellbeing
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Distribution of sentiment related to Wellbeing components: health, life, work and money 

11%

7%
6% 1%

40%

36%

33%

21%

35%

45%
44%

38%

11%
9%

13%

33%

3% 3%
5%

6%

Health Life Work Money

very good Fair enough Not good or bad Somewhat worse very bad

Responses on wellbeing were analyzed in four areas, noting differences in distribution.

All categories were roughly a normal distribution, but if they were ranked by highest scores, the order would be health, life, work and money.

good bad
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経済的に安定

していないと

幸せではない
80%

幸せは経済

状況には左

右されない
20%

73%

78%

81%

81%

81%

28%

22%

19%

19%

19%

20 -29
years old

30 -39
years old

40 -49
years old

50 -59
years old

60 -64
years old

Male

79%

82%

84%

84%

89%

21%

18%

16%

16%

11%

Female

When asked to choose which category they fall into, "I am not happy unless I am financially stable" far outweighed "My happiness does not depend on my financial 

situation."

Therefore, the influence of money on the happiness of Japanese respondents was quite strong.

“I am not happy unless I am financially stable" vs. “My happiness does not depend on economic conditions"

Percentage of people who are not happy unless they are financially stable

Reference: Results of the 2020 Fidelity Financial Wellbeing Survey (covering approximately 17,000 people in 6 countries and regions worldwide)

I am not happy 

unless I am 

financially 

stable

My happiness 

does not 

depend on 

economic 

conditions
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The state of household finances correlated with seen investor ratio.
Half of those who say they don't know their household budget were non-investors,

but this included people with high income, so improving financial literacy could

lead to changes even in their investment behavior.

While half responded "normal," 6% said “I do not know."

Not keeping track of the size of income vs. expenses can lead to excessive

spending and credit card use, making it difficult for people to hit savings and

investment goals.

Managing the household budget therefore is a starting point for debt

management and savings.

How do you feel about the state of your household budget (balance between income and expenses)?

extremely good
3%

Good
12%

Normal
50%

Bad
22%

extremely 
bad
8%

I don't know.
6% 77%

72%

57%

44%

36%

49%

23%

28%

43%

56%

64%

51%

extremely good

Good

Normal

bad

extremely bad

I don't know.

investor class

32% have an annual income of 7 million yen 

or more
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Mortgage payments as a percentage of annual income

15% 10%
26%

18%
11% 11%

23%
11% 9%

7%
7%

8%
11%

7% 4%

7%

7% 8%

32%
34%

25% 39%

35%

22%

35%

31%
27%

46% 49%
40%

33%
47%

63%

35%
51% 56%

Overall
n=3,142

Male
n=2,236

Female
n=906

5 million yen
Less than

n=567

From 5 million yen
Less than 10 million yen

n=1,775

10 million yen
More than

n=606

younger generation
(Age 20 ~ 39)

n=1,028

middle class
(Age 40 ~ 54)

n=1,575

the elderly
(Age 55 ~ 64)

n=539

Less than 20%

20% to 35%

Over 35%

I don't know.

Exceeding 35% of income for a mortgage is said to be a red flag, but about 7% of respondents fell into this category. This was especially common among those with 

low annual income.

While interest rates remain low in Japan, there are some people who should be aware of what to do if interest rates rise in the future.

In particular, the analysis should pay particular attention to those who say their household is in excellent or good condition, and who are repaying more than 35% of 

their income.

3%

2%

3%

15%

11%

4%

4%

54%

46%

38%

47%

21%

28%

27%

25%

5%

10%

24%

10%

3%

2%

4%

14%

Less than 20%

20-35%

35% or more

I don't know.

extremely good a good one Normal on the bad side extremely bad I don't know.

Correlation Between 

Mortgage 

Repayment Rates 

and Household 

Situations
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The analysis below shows the distribution of how far into the future respondents think about money, sorted by their "state of household budgeting" response

People who say their finances are in good shape were more likely to think long-term.

How far ahead are you thinking about money? (Money horizon)

0%

10%

20%

30%

40%

50%

60%

This week A few weeks from
now

a few months away One year ahead A few years ahead 5 to 10 years ahead More than 10 years
ahead

I don't know.

extremely good Good Normal bad extremely bad I don't know.

80%

On the condition of 

household budgeting



Appendix
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Distribution of annual income, savings, and stock and investment trust holdings

8%
24% 21% 23%

11% 2% 1%
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Distribution of annual income 

15%
20%

14% 11%
6% 4% 5%
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Distribution of savings

33%
24% 19%

8%
5%

2% 1% 2%

0
 ye

n

F
ro

m
 1

 ye
n

L
e
s
s
 th

a
n
 1

 m
illio

n
 ye

n

F
ro

m
 1

 m
illio

n
 ye

n
L
e
s
s
 th

a
n
 5

 m
illio

n
 ye

n

F
ro

m
 5

 m
illio

n
 ye

n
L
e
s
s
 th

a
n
 1

0
 m

illio
n
 

ye
n

F
ro

m
 1

0
 m

illio
n
 ye

n
L
e
s
s
 th

a
n
 2

0
 m

illio
n
 

ye
n

F
ro

m
 2

0
 m

illio
n
 ye

n
L
e
s
s
 th

a
n
 3

0
 m

illio
n
 

ye
n

F
ro

m
 3

0
 m

illio
n
 ye

n
L
e
s
s
 th

a
n
 5

0
 m

illio
n
 

ye
n

5
0
 m

illio
n
 ye

n
 o

r m
o
re

Distribution of investment assets
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Distribution of savings by age group

25%
17% 20% 21%

16%

43%

28% 25% 21%

18%

18%

22% 19%
17%

14%

9%

17%
14%

15%

16%

8%

8%
9%

12%

4%

7%
8%

11%

3%
7% 10% 13%

20s 30s 40s 50s 60s

50 million yen or more

30 million yen to less than 50 million yen

20 million yen to less than 30 million yen

10 million yen to less than 20 million yen

5 million yen to less than 10 million yen

1 million yen to less than 5 million yen

Less than 1 million yen
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Investments in mutual funds and stocks by age group

35% 32% 35% 38% 35%

36%

27%
24% 20%

18%

21%

24% 19% 19%
18%

5%

9%
9% 9%

10%

3%
5%

5% 6%
8%

2%
2% 3% 4%

2% 2% 2%

2% 3% 3%

20s 30s 40s 50s 60s

50 million yen or more

30 million yen to less than 50 million yen

20 million yen to less than 30 million yen

10 million yen to less than 20 million yen

5 million yen to less than 10 million yen

1 million yen to less than 5 million yen

1 yen to less than 1 million yen

0 yen
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Historical Survey Summary

2013 Survey 2014 Survey 2015 Survey 2016 Survey 2018 Survey 2019 Survey 2020 Survey 2022 Survey

Subject of the

survey
Company employees (including officers) and public servants.
(Note)The 2014 survey was a survey of 30,000 workers, including non-regular employees and the self-employed. From there, we extracted (21036) company employees, managers and civil servants and compared themS

Study area Nationwide

Period
2013

Friday, April 5

- Friday 12th

2014

Thursday, March 27

- Tuesday, April 8

2015

Monday, May 18

Monday, 25th

2016

Thursday, February 18

- Friday, 26th

2018

Monday, April 2

Monday, 9th

2019

Tuesday, May 14

-Tuesday, 21st

2020

Monday, October 5

- 12th (Mon)

2022

Monday, June 13

-Monday 20th

Survey method Internet research

Number of people and percentage of total

Total 11,507 100.0 21,036 100.0 12,177 100.0 12,389 100.0 12.010 100.0 11,812 100.0 12,001 100.0 10,905 100.0

Gender

Male 7,439 64.6 14,712 69.9 8,011 65.8 8,071 65.1 7,533 62.7 7,379 62.5 7,538 62.8 7,043 64.6

Female 4,071 35.4 6,324 30.1 4,166 34.2 4,318 34.9 4,477 37.3 4,433 37.5 4,463 37.2 3,862 35.4

Age

20s 2,460 21.4 3,942 18.7 2,588 21.3 2,592 20.9 2,205 18.4 2,166 18.3 2,186 18.2 1,873 17.1

30s 3,186 27.7 6,115 29.1 3,293 27.0 3,431 27.7 3,078 25.6 3,035 25.7 3,090 25.7 2,432 22.3

40s 2,749 23.9 6,097 29.0 2,945 24.2 2,977 24.0 3,658 30.5 3,591 30.4 3,669 30.6 3,098 28.4

50s 3,112 27.0 4,882 23.2 3,351 27.5 3,389 27.4 3,069 25.6 3,020 25.6 3,056 25.5 2,682 24.6

60s 820 7.5

Region

Metropolit

an Area
3,232 28.1 6,204 29.5 3,551 29.2 3,531 28.5 3,227 26.9 3,196 27.1 3,173 26.4 3,244 29.7

Chubu 

Region
1,057 9.2 2,347 11.2 1,157 9.5 1,445 11.7 1,132 9.4 1,123 9.5 1,134 9.4 1,384 12.7

Kansai 

Area
1,653 14.4 2,699 12.8 1,684 13.8 2,023 16.3 1,657 13.8 1,640 13.9 1,672 13.9 1,598 14.7

Kyushu 611 5.3 888 4.2 592 4.9 670 5.4 597 5.0 622 5.3 613 5.1 1,168 10.7

Other 4,954 43.1 8,898 42.3 5,193 42.6 4,720 38.1 5,397 44.9 5,231 44.3 5,409 45.1 3,511 32.2
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Historical Survey Summary

2013 Survey 2014 Survey 2015 Survey 2016 Survey 2018 Survey 2019 Survey 2020 Survey 2022 Survey

Number of people and percentage of total

Total 11,507 100.0 21,036 100.0 12,177 100.0 12,389 100.0 12,010 100.0 11,812 100.0 12,001 100.0 10,905 100.0

a

n

n

u

a

l 

i

n

c

o

m

e

Less than 3 million 

yen
2,889 25.1 4,273 20.3 2,967 24.4 2,817 22.7 2,767 23.0 2,612 22.1 1,235 10.3 882 8.1

300 Less than -5 

million yen
3,967 34.5 7,170 34.1 3,927 32.2 3,887 31.4 3,967 33.0 3,952 33.5 2,987 24.9 2,642 24.2

500 Less than -7 

million yen
1,982 17.2 4,205 20.0 2,167 17.8 2,094 16.9 2,135 17.8 2,081 17.6 2,355 19.6 2,273 20.8

700 Less than -10 

million yen
1,298 11.3 2,678 12.7 1,439 11.8 1,453 11.7 1,434 11.9 1,288 10.9 2,476 20.6 2,506 23.0

1000 Less than -15 

million yen
394 3.4 743 3.5 438 3.6 461 3.7 452 3.8 388 3.3 1,206 10.0 1,183 10.8

1500 Less than -20 

million yen
69 0.6 136 0.6 80 0.7 71 0.6 78 0.6 52 0.4 215 1.8 247 2.3

20 million yen or 

more
46 0.4 106 0.5 46 0.4 57 0.5 47 0.4 35 0.3 116 1.0 152 1.4

Unclear/Don't want 

to answer
832 7.2 1,725 8.2 1,113 9.1 1,549 12.5 1,130 9.4 1,404 11.9 1,411 11.8 1,020 9.4

o

c

c

u

p

a

t

i

o

n

company 

employee
10,388 90.3 18,923 90.0 11,087 91.0 11,209 90.5 11,063 92.1 10,911 92.4 11,054 92.1 9,998 91.7

public servant 1,119 9.7 2,113 10.0 1,090 9.0 1,180 9.5 947 7.9 901 7.6 947 7.9 907 8.3
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⚫ This material has been prepared by FIL Investments (Japan), Ltd  based on reliable information, but our company assumes no responsibility for its accuracy or completeness.

⚫ The information in this material is accurate as of the date of preparation and is subject to change without notice depending on market conditions and other circumstances. Further, none of the foregoing guarantees or suggests future 

trends, figures or results of operations.

⚫ The names of the individual stocks and companies mentioned in this material are provided for reference only and are not a recommendation to buy or sell the stocks or companies.

⚫ All rights to this material, except the quoted parts, belong to our company, and unauthorized use or reproduction of part or all of this material for any purpose is strictly prohibited.

⚫ Please understand the following points when applying for investment trusts, and make investment decisions at your own risk. Our company is not the counterparty to the contract of the investors regarding the sale of investment trusts.

⚫ Since mutual funds are not deposits or insurance contracts, they are not subject to the protection of deposit insurance and the Policyholders Protection Corporation.

⚫ Unlike securities companies, when the sales company is a registered financial institution, it does not participate in the investor protection fund.

⚫ Unlike deposits and savings at financial institutions, investment trusts do not guarantee principal or interest.

⚫ Since mutual funds invest in securities with fluctuating prices, such as domestic and foreign stocks and public and corporate bonds, and the investment principal is not guaranteed, the value per unit of investment fluctuates due to 

fluctuations in the market prices of such assets and fluctuations in foreign exchange rates. Therefore, it may be less than the amount you have invested. In addition, investment trusts differ in the content and nature of their risks 

because the types of assets to be invested, investment restrictions, trading markets, and countries in which they are invested differ for each investment trust. Therefore, when investing, please carefully read the prospectus and pre-

contract delivery documents.

⚫ For information on the investment trust prospectus, contact the sales company or FIL Investments (Japan), Ltd.. For sales companies, please refer to the following website (https://www.fidelity.co.jp/).

⚫ Investing customers are responsible for the following expenses:

✓ Cost to be borne directly at the time of application: Up to 4.40% application fee (4.0% excluding consumption tax equivalent)

✓ Expenses to be borne directly at the time of conversion: Up to 0.3% of the total amount of retained assets in the trust

✓ Costs incurred indirectly during the holding period of the investment trust: Maximum annual rate of trust fees: 2.123% (1.93% excluding consumption tax equivalent)

✓ Other expenses: In addition to the above, there are other expenses to be borne depending on the holding period, etc. Please refer to the prospectus, pre-contract delivery documents, etc.

*The maximum amount and total amount of such fees and expenses may vary depending on the amount of application and the holding period, etc., and therefore they can not be presented. For details of the fund's expenses and 

taxes, please refer to the investment trust description (prospectus) of each fund.

⚫ Note: The risks and expense items described above are assumed to be general investment trusts.

⚫ Expense rates are the highest rates for each expense collected among all publicly offered investment trusts managed by FIL Investments (Japan), Ltd., but are subject to change after the preparation of this document. The risks and 

expenses associated with investment trusts vary depending on the investment trust, so please carefully read the prospectus and pre-contract delivery documents before making an investment.

Financial Instruments Business Operator of FIL Investments (Japan), Ltd.

Registration Number: Director of the Kanto Local Finance Bureau (Kinsho) No. 388

Member Associations: Investment Trusts Association, Japan Investment Advisors Association
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Additional Information
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